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ON THE MOVE....

Date: 25/02/2019

Notice

All student and Staff here by informed that PIRENS Institute of Business
Management and Administration organized National level Seminar on Digital
Marketing: Challenges and Opportunities on 27 and 28 February 2019, All
should present on time.

Time: 10.00am.

Note: Registration is mandatory for attending the session.

X

Director

DIRECTOR
PIRENS Institute of Business Management
and Administration (IBMA), Loni (Bk)
Tal.Rahata, Dist. Ahmednagar- 413736
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ON THE MOVE....

Report on
National Level seminar on Digital Marketing: Challenges and Opportunities

PIRENS Institute of Business Management and Administration organize 2 day workshop on
“Digital Marketing: Challenges and opportunities in association with Savitribai Phule Pune
University for Industry expert, Researchers, Academicians and student. The program was
started at 10.00 am in seminar hall. The program was started with light lampning
ceremony and garlanding the portrait of Padmashri Dr.Vittalrao Vikhe patil and
Padmabhshan Dr.Balasaheb Vikhe Patil. Program was is started with welcome speech of
Dr.B.B.das Director of the institute.

Conveyor of the Program: Dr.G.T.Gund

Co- conveyor of the program: Dr.S.].sonawane
Date: 27 and 28 Feb 2019

Time:10am to 5 am.

Primary objective of Seminar:

1. To explore the opportunities, issues and challenges in domain of marketing with advent
of internet in India.

2. To be platform to attract and exchange ideas across different sector for professionals,
academicians, researchers and scholars on emerging role and trends in marketing.

3. To explore the challenging scenario of marketing landscape in India and facilitate
sharing research among academicians and practitioners of Marketing.

4. To understand digital marketing and key tool and techniques available.

session started after the inaugural function and the resource person are Rushikesh
Awatade,Nilesh Berad, Yogesh Gaikwad, Santosh Gore conducted the session. All
participant very actively participate in seminar. All the current trends of social media and
digital business are covered in seminar. Dr.Gore traced that in today’s world many
challenges and opportunities are available in market. The session was end with valedictory
function, many participants share their valuable feedback at end of the session.Dr.Nilesh
Bankar proposed vote of thanks.
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Contact details of Resource Person

Name of the Resource

Contact Number

Person
Mr.Rushikesh Awatade 9960553407
Dr.Nilesh Berad 9275511265
Mr.Yogesh Gaikwad 9225116887

Mr.Santosh Gore

9096813348

Loni (BK),
Tal.Rahata

i

Event Coordinator



Content Covered in
National Level seminar on Digital Marketing: Challenges and Opportunities

Day1-27 Feb 2019
Introduction to Digital Marketing
Defining digital marketing,
e how is it different from traditional marketing
and why is it relevant now

Search Engine Optimization (SEQO)
Techniques used to optimize any article,
website, or blog for traffic & revenue
generation.
Social Media Marketing
e Using different social media platforms
(Facebook/Instagram/Twitter) to connect
with the audience
Day 2 -28 Feb 2019
Challenges in Digital Marketing
1.Growing costs.

2. Technological complexity.
3.Lack of goal clarity.
4.Increased workload and stress.

5.Confusing digital marketing models.

6. Talent sourcing and retention.

7. Competitiveness to win clients.




Callfor Papers:

We invite Academicians, Research Scholars,
Students, Entrepreneurs, and Consultants for
applied or empirical contributions towards the
various perspectives surrounding Digital
Marketing importance in emerging economies.
Papers reflecting out-of-the-box thinking would be
appreciated and publish in Pravara Journal of
Rural Management and Computer Technology
having ISSN Number. Within this overall theme,
the main topics of the conference include, but are
not limited to:

1) Recenttrends in Digital Marketing

2) Digital Vs Traditional Marketing

3) Digital Marketing Channels

4) Worldwide Digital Marketing

5) Digital Marketing in various trade and non-trade
organizations

Guidelines for Manuscript Submission:

Length of Full Papers: Minimum of 2500 words
and maximum of 4000 words.

Author Information: Include the following
information on the first page of the manuscript: (1)
title, (2) author(s), (3) institutional affiliation, (4)
address and (5) email with telephone number.
Abstract: Include a one-paragraph abstract of no
more than 100 to 150 words. Do not include
references, footnotes or abbreviations in the
abstract.

Keywords: Three to five keywords.

Typing Format: Times New Roman, Double space
with a minimum of 12pt fonts. Margins of at least 1
inch (2.5¢cm).

Footnotes: Each footnote should appear at the
Patom of the page on which it is cited in the text

ant should be indicated consecutively with
superscriptArabic numerals.

References: FollowAPI form of referencing.

Email for Submission:
seminardm2019@gmail.com

Important Dates

Last date of submission of
Abstracts

Intimation of Acceptance
of Abstracts

Last date of Full Papers
Submission alongwith
registration fees

Date of Seminar

25" Jan 2019

28" Jan 2019

2" Feb 2019

8" & 9" Feb 2019

Registration Fees:

Industry Delegates Rs. 1000
Academicians Rs. 700
Research Scholars Rs. 500
Students Rs. 300

DD of Any Nationalised Bank drawn in favor of
“PIRENS, Loni Bk, Tal-Rahata” payable at Loni Bk'.

Online Payment :

Name of the Bank | State Bank of India, Loni Bk

Account Number | 11374446118

IFSC Code SBIN0006322

Venue
PIRENS Technical Campus'
Institute of Business Management and Administration
Loni-Sangamner Highway, ITI College Campus,

AP-Loni Bk, Tal-Rahata, Dist-Ahmednagar
Maharashtra, Pin - 413736
Phone No. +91-2422-273493
Email: directorptc@yahoo.com ) Website: www.pirens.in

NATIONAL LEVEL SEMINAR
ON
Digital Marketing:
Challenges and Opportunities
8"& 9" February 2019

PIRENS' Institute of Business Management & Administratio

(Approved by AICTE, Recognized by Govt. of Maharashtra,
Permanently Affiliated to Savitribai Phule Pune Unversity &
Recognized Under 2(F) & 12(B) of UGC Act 1956

In Association with

LIS
.

Savitribai Phule Pune University
(Under Quality Improvement Programme)
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Hon'ble Shri. Radhakrishna Vikhe Patil

President, PIRENS
(Leader of Opposition, Maharashtra Legislative Assembly)

=" ) Advisory Committee ) =

Hon'ble Dr. Y.S. P. Thorat

Secretary General, PIRENS
(Ex. Chairman, NABARD)

Hon'ble Sau. Shalinitai Vikhe Patil
Trustee, PIRENS
(President, Ahmednagar Zilha Parishad)

Hon'ble Dr. Sujay Vikhe Patil
Trustee, PIRENS
(CEOQ, Dr. Vikhe Patil Foundation, Ahmednagar)

—= ) Organizing Committee ) =
Seminar Chairperson
Dr. B. B. Das
Director, PIRENS Technical Campus, Loni
—= ) Seminar Conveyor ) .

Dr. G. T. Gund
(Mob: 9823882516)

=) Seminar Co-Conveyor ) ="

Dr. S. J. Sonawane
(Mob: 9823243551)

= ) Organizing Team ) ="

Dr. N. U. Bankar Prof. M. A. Tamboli
(Mob: 9880541857) (Mob: 9766010560)
 Prof. S. V. Bidgar Prof. P. D. Borhade

CSURTRERWAN Can NIRRT

(. About Institute of Business Management

A
Administration (IBMA):

The Institute of Business Management and
Administration (IBMA) was established in 1993
under the dynamic leadership of Late. Hon'ble
Padmabhushan Shri. Balasaheb Vikhe Patil with
objectives of providing quality education in the field
of management. It flourishes on taking up the
confrontations in business management
education to develop leaders who are capable of
charting a clear path of their organizations. The
institute is suited within a picturesque campus. Itis
one of the reputed and recognized institutes in
India. It is approved by AICTE and affiliated to
Savitribai Phule Pune University, Pune. IBMA
offers 2 years full time MBA Programme.

About Seminar:

Due to globalization, not only nations are coming
closer to each other but also different sector
undergoes into significant changes. And marketing
sector is also affected by this and experiencing so
many changes continuously. The dawn of digital
age has transformed Marketing all over the world.
India is one of the world's fastest growing e-
commerce markets.

This Seminar analyzes the notion of Digital
Marketing in India and its challenges and
opportunities ahead. Information technology has
malformed the way people work. Electronic
commerce has unbridled hitherto another
revolution which is changing the tactic in which
businesses buy and sell products and services.
The intemet has given a helping hand to e-
commerce. Digital marketing, which is also called

interactive, virtual spaces for the sake of promoting
and selling goods and services. In fact, new
synchronous, internet-based communication
expertise had contributed to the restructuration of
major economic sectors including marketing. Being
cost-effective, flexible, and fast and enjoying an on
exceptional global reach, digital marketing has
brought about different businesses absurd gains.
However, this effective, new technique also
embroils its special disadvantages, e.g. lack of
personal contact, security and privacy, etc.

Seminar Objectives:

1) To explore the opportunities, issues and
challenges in the domain of Marketing with the
advent of Internet in India.

2) To be a platform to attract and exchange ideas
across different sectors for professionals,
academicians, researchers and scholars on
emerging role and trends in Marketing.

3) To explore the changing scenario of marketing
landscape in India and to facilitate sharing
research among academicians and
practitioners on current scenario and future
challenges of Marketing.

4) To understand digital marketing and the key
tools and techniques available.

Who should attend?

+ Researcher




Ref No: PIRENS/IBMA/ 1114/2018-19 Date:11/02/2019

To,

The Deputy Registar,

Planning and Development Section,
Savitribai Phule Pune University,

Pune,Ganeshkhind, Pune-7

Subject: Change in the date of National Level Seminar.
Ref  : University Letter No.SPPU/Planning & Development /1024 date 01.10.2018
Dear Sir,

With reference to above mentioned subject, Savitribai Phule Pune University sanctioned
financial assistance to organize National level Seminar on Digital Marketing: Opportunities and
Challenges™ on g" &9" Feb.2019 under Quality improvement Programme. But due to non
avilability of resource persons on scheduled date, PIRENS Institute of Business Management
and Administration plan to conduct this Seminar on 5 g 2™ Mazch 2019 instead of 8" & 9"
Feb.2019. 2% o 18 feb23\q,

Therefore, you arte requested to appove the change in date of the seminar. @ ‘

\

\ %\ Yours faithfully,

2

J - '/‘, m
‘ (Dr. B.B.Das)

Director
Encl:

1. University Sanction Letter.
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3 Savitribai Phule Pune University

T
SCW181703002

Application for getting fi
Seminar/Conference/Wo

1.(a) Name of the College/ Institute
(b) Address in Details
(©)
(d)
(e) District

2. Affiliated to Savitribai Phule Pune
University

3. Course Run by College/Institute

Telephone No.

Email

4. Name of the Principal/Director

Mobile No

Principal/Director Approved?

nancial assistance for organization of State/ N
rkshop during the financial year 2018-2019

. Institute of Business Management and Administration

: A/p- loni Bk Ta: Rahta Dist: Ahmednagar Pincode: 413736

: 02422273493

: directorptc@yahoo.com

: AHMEDNAGAR

: Yes (Please attach Affiliation
letter Copy)

: PostGraduate,

: Brajabandhu Hadibandhu Das
: 9545930960

: Yes-Permanent

5 Whether accredited/reaccredited by :

NAAC/NBA

6. Whether AISHE DCF-II & MLLS
Information Uploaded ?

- Annual Report Information Given
to University (Pervious Academic
Year 2017-18)

Ref. No.& Date

8. Last Year Q.LP. Sanctioned Grant
Utilized and settled accounts

9. University All types of contribution
i.e. Student Welfare

Fund,Sports,Admission Section
Prorata, Affiliation fee, etc. paid by
college/Institutes (2018-2019)
10. Is the College/Institute in Tribal
Area?
~-11.  Title of the
(@) _,SeminarlConference/Workshop
\ i[Jevel
o (b) Faculty under which the Seminar is
‘ : o proposed.
) ‘if}a) Scope and area to be covered.
A‘ "‘ '\.}
LA\ W
_ (b) Objectives

?! Madzl Me ~Ff dave af the Proaramma

Yes-C-41915-2017-2017 (If Yes,Please Attach
Certificate Mention AISHE
Ref.No & Year)
: Yes (If Yes, Please attach Copy af
Covering Letter)

. 28/07/2018 PIRENS/Admin/163/2018
: No

s Xes

L

: Management

Planning & Development
Ganeshkhind, Pune-7

ational and International level

(Please attach University
Course Approval Letter)

(If Yes, Please attach
approval Copy)
(If Yes, Please attach Copy)

(If ,'No' Please attach Letter
of Clarification) '

(If Yes, Please attach Copy)

(If "Yes',Please attach Copy
of Tribal area college
certificate of concern
authority)

No

" Digital Marketing : Challenges & Opportunities”

National

Due to globalization, not only nations are coming closer to cac
other but also different sector undergoes into significant changes.
And marketing sector is also affected by this and experiencing
many changes continuously. The dawn of digital age has
transformed Marketing all over the world.. India is one of the
world’s fastest growing e-commerce markets. Digital marketin
started to develop fast in 2016. Digital marketing represented
12.7% of all advertisement spending in 2016, the organizat

: 1) To explore the opportunities, issues and challenges in the

domain of Marketmg with the advent of Internet in India4) To
nn:iuc;si,tfnd digital marketing and the key tools and techniques
av e.




Savitribai Phule Pune University

T A

Planning & Development
Ganeshkhind, Pune-7

~ SCW181703002
(a) Opening date : 08/02/2018
(b) Clesing date : 09/02/2018

14.  Number of participants
Expected to be enrolled (as per

guideline)
(a) No. of OQutstation Participants : 50
(b) No. of Local Participants : 100

15.  Whether accommodation would be : Yes
available to participants

16. Name and address of the : Dr.G.T.Gund
Coordinator of the Programme

17. Names with full addresses of the Resource Persons, if any, to be Invited and duration of their
visits. (Annex separate sheet, if necessary)

' : Full Name Address
. Vadgaonkar Yogesh Shashikant Mumbai.

Sable Sandeep Changdeo’ Pune

Mr. Shenoy Hitesh C Mumbai

Pranav Shankar Mumbai

Mr Uday Shetty Pune

Mr.Bhamre Sidarth Mumbai

18.  Whether student participation - Student Participation Involved-No

is involved (expenditure for their
participation)

19. Total estimated amount for

(a) Honorarium and T.A. to resourse persons : Rs. 133000.00
(b) Research Journal / Article Publication : Rs. 26500.00
(¢) Conference kit, Reading material, Xerox, CD etc. : Rs. 52375.00
.j . (d) Hospitality , Miscellaneous and Contingencies : Rs. 52200.0000
TOTAL : Rs. 264075.00
MINUS
(¢) Contribution, if any, from the college/institute and other sources : Rs. 70000.00

such as registration fees. (income from other sources, please Indicate
the source and amount).

(f) Net amount required : Rs. 194075.00
20. Any other information ) er7"No

£

V4>

Signature & Seal of
The Principal/Director of the College/Institute.

it -
wNFD 4

Signature &M of the \
Coordinator of the Prog ;

Note:-
1. Submit sr.no. 1 to 4 documents alongwith application form.

2. Sr.no. Sto8dowmentswbmltonorbefore30ﬂ\november2017afterpayrnentofatlduﬁ“
submission of dacuments to the university.




PIRENS Technical Campus
Institute of Business Management and Administration
Digital Marketing: Challenges and Opportunities
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PIRENS Technical Campus

Institute of Business Management and Administration
Digital Marketing: Challenges and Opportunities

Name of the Participant

Address

Contact No

Email id
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PIRENS Technical Campus
Institute of Business Management and Administration
Digital Marketing: Challenges and Opportunities

Sr.No Name of the Participant Addross Contact No Email id — ,zu’;';""“;;nm“ !
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PIRENS Technical Campus
Institute of Business Management and Administration
Digital Marketing: Challenges and Opportunities

sr.No Name of the Participant Address Contact No Email id Signature _ ‘
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PIRENS ¢« nnical Campus
Institute of Business Manaygoment and Administration (IBMA)

National Level Seminar
On
“Digital Marketing: Challenges & Opportunities"On 27th& 28th Feb. 201

FEEDBACK FORM

(Instruction: Circle the number to indicate your level of agreement/disagieement with each of the as &cls ol
seminar delivered 1-Poor, 2-Average, 3-Good, 4-Best, 5-Excellent)

A, Seminar Design:

1 The program content met my needs 1 2 3

2. Length of the Session was adequate 1 2 {3 {/‘ 5

B. Evaluation of Resource Person in stated area:

, Whether Content presented was in an organized manner 1 2 3/ 4 5
2 Content was presented clearly and effectively 1 2 3 4 ‘/
3. Was the Speaker effective to answer questions from the audience 1 2 3 \4/ 5
4 Presentation aids/audiovisuals were used effectively 1 2 3 ‘3‘/ 5
5. Content delivery was effective 1 2 3/' 4 &
6. Content met stated objectives 1 2 3/ _ 4 5
T Content presented was applicable to my practice 1 2 3 ,{/ =
8  Whether the hospitality given was appropriate? 1 2 3 5/ 5

gained one or more specific ideas that | can'implement in my area of practice. -
— | learned a new approach to exchange my skills.
t may help me do a better.
~__| do not see the impact of this session on me.
___Other

"‘ As a}SUIt of attending this seminar, | see the value to me in the following ways (check all that apply):
I
|

D. Overy would rate this Seminar as:

h CamScanner
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P 'S Technical Canipus
Institute of Business Vianagement and Administration (IBV/.

National Level Seminar
On
“Digital Marketing: Challenges & Opportunities"On 27th& 28th Feb. 2013

FEEDBACK FORM

(Instruction: Circle the number to indicate your level of agreement/disagreement with each of the asj ects of
seminar delivered 1-Poor, 2-Average, 3-Good, 4-Best, 5-Excellent)

A. Seminar Design:

5

g

1 The program content met my needs 1 2 3 /
4

2. Length of the Session was adequate 1 2 3

B. Evaluation of Resource Person in stated area:

| Whether Content presented was in an organized manner 1 2 3 V4 <

2 Content was presented clearly and effectively 1 2 3 \ﬂ/ E

3. Was the Speaker effective to answer questions from the audience 1 2 3 \ﬂ/ 5

4. Presentation aids/audiovisuals were used effectively 1 2 3 4 \/
5 Content delivery was effective 1 2 3 / 5

6. Content met stated objectives 1 2 3 \/ 5

i Content presented was applicable to my practice 1 2 3 4 T

8. Whether the hospitality given was appropriate? 1 2 3 4 \.r{.

‘. As a result of attending this seminar, | see the value to me in the following ways (check all that apply):
" | gained one or more specific ideas that | can implement in my area of practice.
___|learned a new approach to exchange my skills.
___It may help me do a better.
___| do not see the impact of this session on me.
___ Other

D. Overall | would rate this Seminar as:
xcellent
___Good
___Average
—__Popr
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PIRENS Technical L. us
Institute of Business Management anc .dministration (IBMA)

National Level Seminar
On
“Digital Marketing: Challenges & Opportunities”On 27th& 28th Feb. 2012

FEEDBACK FORM

(Instruction: Circle the number to indicate your level of agreement/disagreement with each of the as| ects of
seminar delivered. 1-Poor, 2-Average, 3-Good, 4-Best, 5-Excellent)

A. Seminar Design:
1 The program content met my needs. 1 2 3 \4 =&
4

2 Length of the Session was adequate 1 2 3

B. Evaluation of Resource Person in stated area:

'| Whether Content presented was in an organized manner 1 2 3 ‘—{ 5
2 Content was presented clearly and effectively 1 2 3 -4/ 5
3 Was the Speaker effective to answer questions from the audience 1 2 3 4 “-—E/
4. Presentation aids/audiovisuals were used effectively 1 2 3 ~ 5
9 Content delivery was effective 1 2 G e B
6. Content met stated objectives 1 7 3 4 m./,:”
7 Content presented was applicable to my practice 1 2 3 & 5
B Whether the hospitality given was appropriate? 1 2 3 \j,/ 5

“.. As wﬂu of attending this seminar, | see the value to me in the following ways (check all that apply):
-~ gained one or more specific ideas that | can implement in my area of practice.
| learned a new approach to exchange my skills.
___Itmay help me do a better.
| do not see the impact of this session on me.
___Other

D. Overall Lwould rate this Seminar as:
\_ﬁellent
___Good
____Average
__ Poor

. Scanned with CamScanner .
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' PIRENS Technical Campus
Institute of Business Management and Administratios | SMA)

National Level Seminar
On
“Digital Marketing: Challenges & Opportunities"On 27th& 28th Feb. 2012

FEEDBACK FORM

mber to indicate your level of agreement/disagieement with each of the asy ects of

(Instruction: Circle the nu
2-Average, 3-Good, 4-Best, 5-Excellent)

seminar delivered 1-Poor,

A. Seminar Design:

AN
N
tn

1 The program content met my needs

2 Length of the Session was adequate

B. Evaluation of Resource Person in stated area:

t Whether Content presented was in an organized manner 1 2 3 \t}/ 5
2 Content was presented clearly and effectively 1 2 \;V/ 4 5
3 Was the Speaker effective to answer questions from the audience 1 2 \3/ 4 5
4 Presentation aids/audiovisuals were used effectively 1 2 \;‘/ 4 <
5 Content delivery was effective 1 2 \;i/ 4 B
6 Content met stated objectives 1 2 3 \9/ 5
7 Content presented was applicable to my practice 1 2 3 4. 5
8 Whether the hospitality given was appropriate? 1 2 \,B/ 4 5

(?‘:. As a result of attending this seminar, | see the value to me in the following ways (check all that apply):
T gained one or more specific ideas that | can implement in my area of practice.
| learned a new approach to exchange my skills.

____ll may help me do a better.
| do not see the impact of this session on me.

___Other

D. Overall | would rate this Seminar as:
___Excellent
_‘ﬁﬂbd
___Average
___Poor
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&PIRENS TECHNICAL CAMPUS =
Institute of Business Management & Administration (IBMA

(Approved by AICTE, New Delhi,Permanently affiliated to Savitribai Phule Pune University
and recognized under 2F & 12B of UGC Act 1956)
Ap-Loni Bk. Tal.Rahata Dist-Ahmednagar, Maharastra, Pin-413736

National Level Seminar on

Digital Marketing : Challenges and Opportunities

Certificate

This is to certify that Df./Prof./Nﬂ:/Ms. Sudaw  Shinde
ARMR | thakuw attended the

National Level Seminar on 'Digital Marketing : Challenges and Opportunities’ Jointly organized by PIRENS Institute

of

of Business Management and Administration (IBMA), Loni Bk. and Savitribai Phule Pune University, Pune on 27" & 28"

February 2019. She/He presented paper entitled “_Digi4al Nuy\leding Ns . eadrionad
W\nvne\ing-

| & w2
# , D §. J. S - Dr.G'TGund 4 ... DbrB.B.Das

-

"




